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Show Daily print edition: 
Distributed to attendees right 
at the show in the publication 
bins and at HME News’ booth, the 
Medtrade Show Daily print issue 
helps you drive traffic to your 
booth.

Three ad sizes available:
Full Tab page:	 $2,925 net
Junior page:	 $2,200 net
Half junior:	 $1,475 net

Ad Specs:
Tab page:	 trim 10.625” x 13.625”
	 bleed 10.875” x 13.875”
Junior page:	 trim 8.125” 10.875”
	 bleed 8.375” x 11.125”
Half junior:	 7” x 4.875”

Deadlines:
Ad Space:	 October 1
Materials:	 October 8
Email to:	 ldubois@unitedpublications.com

registrations on Tuesday—nearly 
400 by noon, only two hours into 
the day’s show floor hours.

Figuring out how to make the 

HME industry work was the theme 
for vendors and providers alike. 
Middleburg Heights, Ohio-based 
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BOOTH 1305

By Liz BeauLieu, editor

Booth 1305 – Golden Technologies plans to make its biggest 
splash at Medtrade in years, says C.J. Copley, executive 
vice president of sales and marketing.

The company will take up 3,000 square feet of exhibitor 
space at the show to tout at least nine new products, including 

Golden customizes message

AT GOlden’s BOOTH, follow the Golden path.golden SEE PAgE 5

By HMe News staff

ATlAnTA – Two women took home 
prestigious awards at Medtrade 
this year.

Dr. Kirsten Davin, owner and 
president of Precision Seating 
Solutions, was awarded the inau-
gural HME Woman of the Year 
Award from the VGM Group 
at AAHomecare’s Washington 
Legislative Update on Tuesday 
morning. The award honors a 
woman who has made increas-
ingly significant contributions 
throughout her career to both 
her company and the HME 
industry.

“I’m very excited,” said Davin.  
“We’re not the Invacares or the 
Permobils. We’re a small com-
pany whose goal is to get a good 
product into the hands of those 
who truly need it.”

Davin’s long list of accom-
plishments includes founding 
Precision Seating Solutions, a 
company that manufactures 
affordable pressure mapping 
systems for wheelchairs; creating 
a series of long-running seminars 
on wheelchair seating and posi-
tioning called “Let’s Roll” and 
“Hands On”; and serving as a 
volunteer firefighter, EMT and 
medical training officer for the 
Pleasant Plains Fire Department.

“Kirsten is the epitome of a 
leader,” said Robert Schafer, fire 
chief for the Pleasant Plains Fire 
Department, in his nomination 
of Davin. “She sets a goal, finds 
a way and achieves.”

The finalists for the HME 
Woman of the Year Award were 
Davin; Rose Schafhauser, owner 
of Association Management, who 
serves as executive director for 
MAMES, AZMESA and WAMES; 
Laurie Tomaszewski, chief sales 
and marketing officer for Handi 

The year 
of the 
woman
Davin, Cross sweep 
awards at Medtrade
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By tHeresa fLaHerty, Managing editor

gwCC – It may not seem like it, 
but lawmakers are hearing—loud 
and clear—that the HME industry 
needs relief, AAHomecare officials 
told Medtrade attendees during its 
Washington Update on Tuesday.

It’s unprecedented for an indus-
try to take a 50% cut over six 
months, said Tom Ryan, president 

‘The grassroots 
voice is very loud’
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By Liz BeauLieu, editor

gwCC – With its core base of attendees 
small businesses, there was no way 
this year’s application of competi-
tive bidding pricing to rural areas 
wasn’t going to have an impact on 
Medtrade.

But on Tuesday, Show Director 
Kevin Gaffney said, while atten-
dance was “lagging,” there were 
signs that those who did make the 
annual pilgrimage to Atlanta were 
committed to figuring out how to 
make the HME industry work.

“It seems like the rural roll-out 
has been more painful than other 
rounds of competitive bidding,” 
Gaffney said. “When it’s all said and 
done, there may be fewer providers, 
but I think there will be stronger 
providers and new providers with 
different business models.”

Another positive sign for the 
industry’s largest trade show: 
Gaffney noted a brisk pace of on-site 

Getting down to business

Go Team USA!
Team USA, the World Cup Power Soccer Champions, played two 
exhbition games on the show floor Tuesday. The team is hoping for 
a threepeat at the next World games. MK Battery is the primary 
sponsor and official battery of the U.S. Power Soccer Association 
and Team USA.

show SEE PAgE 5

TOm RyAn, AAhomecare 
president and ceo, gave 
encouragement to hme provid-
ers at the washington Update 
Tuesday morning.

and CEO, and it’s certainly not 
reasonable to think such a drastic 
cut won’t have serious repercus-
sions.

“The HME market is disrupted 

Rep. Tom Price, R-Ga., will 
speak at medtrade wednesday 
at 9 a.m. in Room c102.
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Rick Rector, Publisher 
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Jo Reed, Account Manager 
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Show Daily Newswire: 
Packed with breaking news 
and emailed the morning 
of Day 2 of the show, 
the Medtrade Show Daily 
Newswire is the best way 
for exhibitors to grab the 
attention of attendees.
Three ad positions available.

Distribution:
Medtrade attendee and exhibitor lists and the full HME 
NewsWire list

Price:
Top ad position: $1,148 net
Second or third ad position: $778 net

Ad Specs:
640 x 90 pixels GIF or JPG and URL
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